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S OF THE COURSE

atiem is requested to be accepted.

’*'—g’h

C. Examination, this four year course in Applied Art is planned to provide a 3
=t with the means to become a communication designer in expanding areas of

sunication design, where opportunities exist for designers in various field of -

mication i.e. Advertising, Social Communication, Publication, Education, etc... .

per the norms laid down by All India Council for Technical Education (AICTE), . -

Fine Arts (Applied Art) is a vocational course and to keep pace with the
onomic and social environment, both internationally and within India; a need

Hbm and revise the Syllabus. The aim and objective of the course is to teach
- students to argue and express their views boldly and frankly a) on the work executed by

_ them b) on the current practice as well as trends in communication design and c)
~ imteracting with other faculties, which will help them to achieve skills to defend their

work, build up the confidence, acquire the skills of salesmanship and finally groom them

2 ~ into successful communication design professionals.

The theory subjects of the course (History of Visual Communication and Advertising Art
‘and Ideas) offer a theoretical knowledge base to a student and enable him to apply it
analytically and creatively toward a practical solution for any communication design

problem.

skills and aesthetic sensibilities of a student.

~ The knowledge imparted under the ‘Practical Subjects’, is aimed to-improve the rendering

Finally the changes made in the syllabus should be perceived as ‘academically’ firm and '

‘qualitatively’ strong steps

technologically sound pool of students of future.

taken in the direction of creating a talented and
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UNIVERSITY OF MUMBAI :
Ordinance, Regulations and Scheme of Syllabus for the .
Bachelor of Fine Arts (Applied Art) (Revised) Degree Course -
B.F.A. (Applied Art), w.e.f. the academic year 2004-05
5295 Tite oFthe ¢
0. A+ Title of the Course: ; : 5
; Bachelor of Fine Arts (Applied Art) (Revised) Degree Course -
R 'B.F.A. (Applied Art) - |
0.5 L Eligibility of a candidate. for admission to the course for the degree of
Bachelor of Fine Arts (B.F.A.) in Applied Art. : i

A Candidate-

i. must have passed th_e,Higher_—‘Secondary School Certificate Examination (H.S.C.)
English being one of the subjects, held at the end of XIIth standard, conducted
Maharashtra State Board of Secondary and Higher-Secondary . Education or
Examination of the another University, any other Board or recognised as equiv
thereto with not less than 50% marks in the aggregate (45% marks in case
Backward class candidates from the Maharashtra State only).

ii. must have passed the Intermediate Drawing Grade Examination of Directorate of
Maharashtra State, except the candidates coming from the states other than
Maharashtra and are eligible for Government of India reserved seats, so also
candidates coming from other countries may be exempted from passing the
Intermediate Drawing Grade Examination and should be allowed appear for Entr
Test. : P : R 4

iii. should pass an Entrance-Aptitude Test prescribed by the University and conducte
the college/institution concerned. ' ‘ =

P

iv. The nature of the aptitudé test will be as follows: :

Subject : " | Duration ; Marks
1 Object Drawing 1 Hour 10
2 Design : 1 Hour & 30 Minutes 15
3 L lEMemory Drawing 1 Hour : 15

v. A Candidate who secures “A” grade in Intermediate Drawing Grade Examinatio
obtains 10 marks. KN 3

vi. A Candidate who secures “B” grade in Intermediate Drawing Grade Examinatio

© obtains 05 marks. g ‘ RS e = ‘

vii. A Candidate who secures «C” grade in Intermediate Drawing Grade Bxam:inatio
obtains no marks.’ : %

viii. 50% marks of the X1Ith Standard Examination secured by the candidate will b

o added to-the above marks to finalise the admission in the First Year B.F.A. for
respective branches. 5 : . e

rR-4Y4 52  Medium of Tea_ch'mg/lnstructioh: English




ﬂ~53 First Year Examination to be conducted by the College recognised by the

University of Mumbai.
Second Year Examination will be conducted by the University of Mumbai.

Third Year Examination to be conc'ucted by the College recognised by the
University of Mumbai.
Fmal Year Examination will be conducted by the University of Mumbai.

Fll‘St Year B.F.A. (Apphed Art)

Exammatlow

R. /—flf 5 ’f The examination will be conducted by College at the end of the academlc
year of FIRST YEAR B.F.A. (Applied Art). It must be noted that a student
will be permitted to appear for the examination of FIRST YEAR B.F.A.
(Applied Art) under the following conditions:

i. That a student must attend, in each term, at least three fourth (i.e. 75%) of the total
number of lectures in theory and at least three fourth (i.e. 75%) of the total periods
devoted to studio practice.

ii. That a student must submit at least the three-fourth (i.e. 75%) of the total number
of Theory - tutorials and Practical - a551gnments in each subject of each group,
conducted in the academic year.

iii. That a student must gain minimum of the 40% of total marks allotted for in theory
- tutorials and practical - assignments in each subject of each group, i in the term
work.




* Gcheme Chart of First Year Examination in the branch of Applied Art.
Candidates will be examined in Theory and Practical Subjects as indicated in the :
following table: - | : '

" First Year B.F.A. (Applied Art) Examination Scheme

(Exarriination to be conduc;ed by a College récognised by University of Mumbai)

Sr. No. Subject Duration Marksin | Marksin Total
; : St e (Hours) Term Work | Examination Mar
4 : T <, Group I: Theory ; : :
E 1. | Advertising Art and Ideas. a3 20 80 100
A “ History of Visual 3 20 80 100
R ' Communication ;

Group II: Practical

33 Drawing - : 5 20 R0 100
i ‘Nature and Object - * 5 =120 80 . 100
his Drawing S : i A
S 2D Design and Colour 5 20 . .-80 100
¢ 6. Graphic Design : 5 20 S E80L - 100
- 7 .. Typography and 10 20 OB 100
~ Calligraphy . &
8.5 Layout . - : 5 20 22480 100
. Total Marks : 160 640 80
Standard for Passing the Examination
R. y

To pass the examination a candidate must obtain:

e at least 40% of the full marks in (a) the Internal Assessment (Term Work) an
(b) the theory papers, separately, prescribed for each subject in Group I
(Theory) and - . :

e at least 40% of the full marks in (a) the Internal Assessment (Term Work)
and (b) the practicals, separately prescribed for each subject in Group II
(Practical) and a minimum of 40% marks on the aggregate of Group II
(Practical). : ' ;

Those of the successful candidates who have obtained 50% of the total marks, i
Group I and Group II taken together at one and same sitting, shall be placed in
Second Class. 8

Those of the successful candidates who have obtained 60% of the total marks, i
Group I and Group II taken together at one and same sitting, shall be placed in

: First Class. - N iy '
R. ' :

A candidate who has obtained 50% of the total marks in Group I, may at his
option be exempted from appearing in that subject or subjects at a subsequent
examination and willbe declared to have passed that whole examination when,




has passed in the remaining subject/s of the examination; in accordance with
Rules. * :
A candidate who has passed in all the subjects of Group II and who has obtained
50% of the total number of marks on the aggregate in Group II, ma~ at his option
be exempted from appearing in that Group at a subsequent examination and will
be declared to have passed whole examination, when he has passed inthe
remaining subject/s of the examination; in accordance with Rules.

Candidate passing in the examination in this manner will not be ehgxble fora

* class or prize or a scholarship to be awarded at the examination.




Syllabus for First Year BFA (Applied Art)

"Scheme Chart of Teachmg Programme of First Year B.F. A Applled
Art.Ecss

The following number of tutonals/assxgnments are to be conducted in the specified
number of hours during the academic year of First Year BFA (Applied Art).

First Year B.F.A. (Applied Art) Teachmg (Class Work)

Pattern
Sr. No. Subject Duration (Hours) Number of minimum
: Tutorials/Assignments
& Group I: Theory P 4
1. | Advertising Art and Ideas 60 ° 06 " Tutorials
2. History of Visual 40 © 04 Tutorials
Communication

Group II: Practical

3.* Drill Lessons 60 j 06 Assignmen
' s
4. Drawing e 120 16 Assignmen
- : ' s
5%  Nature and Object - 80 06 Assignme
Drawing : : s
6. B Colour 24 02 Assignme
: ' s
7 2D Design @mey . R Assignme
. ; : : s
8.* ‘1‘ 3D Design ; 84 - : 05 1 Assignme!
: ; s
9% Perspective 30 04 .- Assignm
s
10.* Visualisation - 60 04 Assignm
s
1 - Graphic Design 80 - .04 Assignm
: s
12; Typography and SR ' 08 Assignm
Calligraphy : : s _
13 Layout 48 03 Assignm
: \ .
14.* " Introduction to Elective ' 36 10 Tutori
Subjects :
15.% Introduction to Subsidiary 58 ? 02 | Tutori
S Subjects 3 2
(*) - Not for Examination. :
_Total | 960 L s cuolll I

1)




The details of the syllabus and nature of the studio prachcal assignments in varlous
subjects are given as follows: :

Group I: Th_eory

1. ADVERTISING ART AND IDEAS.
Lectures per Academic Year: 60 Hours.  Paper: 80 Marks. Duration: 3 Hours.
Tutorials per Academic Year: 06 Term Work: 20 Marks.

. Terth Work shall consist of at least 06 tutorials covering the given syllabus, duly

performed, completed and graded, carrying a weightage of 20 marks.
Student must gam at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

Topics: Basic understanding about Advertisements - observation through media of
Advertising - Introduction to present existing media - contents of Advertisements -
such as symbol, product, picture or photograph, headline, study of different sizes -
various types of media - e.g. print media - outdoor, electronic media - distribution
media - Effects, location, purpose, education of every medium, students personal
participation and observation and their reaction about subject.

. Various products - Advertisements - Classification of Product - Daily Consumer and

Consumer Durable. Study of Services - Banks, Travel, Hotels, Financial as well as
medical services - How service advemsement‘dlffer from product advertisements?

Society - Consumers, people and their participation in Advertising and marketing -

Society classification, Society in different financial conditions - Education - Age - i
Male/Female - Thexr way of 11v1ng Thelr beliefs make them one group of people as a
class.

The background of Advertising - How it was in the past - In middle ages - In 15™ and 17%
century - Impact of Industrial Revolution - Till present age - General survey of present
scene and influence of Global market - From nuclear age to electronic age - The fast
changing - Competition and environment in Advertising - Role of present generation
for tomorrow.

Note: Examples from present era are to be collected by the students and be discussed in
participation.

2. HISTORY OF VISUAL COMMUNICATION.
Lectures per Academic Year: 40 Hours. Paper: 80 Marks Duration: 3 Hours.
Tutorials per Academic Year: 04 Term Work: 20 Marks.

" Term Work shall consist of at least 04 tutorials covering the given syllabus, duly .

performed, completed and graded, carrying a weightage of 20 marks.

. Student must gain at least 40% of the total marks allotted for the Term Work of the
- academic year, in order to make him/her eligible to appear for the examination.

Topics: General meaning of communication - Systematic methods, media through which
" man has been communicating since the dawn of civilisation - Common Gestures, Non
verbal areas of human feelings and powerful forms of Expression - Exchange of
ideas, transaction, process of conveying thoughts, suggestions, information, asking




questions, making enquiries, giving orders receivmg response, Importance of
feedback.

How 5 ser se work in developing knowledge. Each sense its receptive sensitivity, Role of
mind about its feelings and brain’s function to analyse and reasoning of thought,
action, results, implementation. Trial and error methods, impact of surroundmg
Happening in Nature - Associating feelings - Sound signals - Visual images - Clarity -
Stone books - Sumeria - Mesopotamia - Egypt - Greek and Romans - Christian
Symbols - Buddhist Symbols - Vedic symbols - Religious Symbols - Their identity -
Study of Form - Evolution of point, line; space, division for visual - Information
studies - Alphabets and numerals - Cuneiform and Hieroglyphs - Meaning and
purpose of symbol Design - Extension of Form.

Pictures, sketch, drawing - painting - Development of Painting - From ancient t111 present
- Cave painting - Pottery painting - Pyramids - Greek Wall paintings - Roman and
early Christian paintings - Highest development Renaissance onwards to 17M and 18
Century - Realism - Expressionism - Impressionism - to Cubism - Surrealism -
Modern times - Science - Psychology - Philosophy - Fantasy - Literature - Poetry
Painting to No Art movement - Present Academic art.

Architecture - surroundmg 3D environments, inner and outer design - Home shelter,

" houses, colonies, temples, churches, forts, palaces to modern functional buildings an
space design for school, colleges, banks, markets, shops, temporary structures like
exhibitions and supermarkets. Display designs and entertainment houses.

Note: Specimens of printed photographs from Art’s History - and study of Actual visits
wherever possible. To make the understanding more effective.

Note: Students are permitted, at their option, to answer Theory paper in English, Mara
or Hmdl

Gr()up I1: Practical

3. DRILL LESSONS.

Studio Practicals per Academic Year: 60 Hours.

Paper: Not for Examination. ;
Assignments per Academic Year: 06 Term Work: No Marks to be included.

This is an essential module for each admitted student. This module contains ~
rendering and handling possibilities of various drawing tools and materials
(Mediums) such as pencil, Rotring - Aerograph pen, instrument box, poster
colou.rs, water colours on various surfaces

4. DRAWING.

Studio Practicals per Academxc Year: 120 Hours. =

Paper: 80 Marks. F Duration: 5 Hours.
Assignments per Academic Year: 16 - Term Work: 20 Marks.
Term Work shall consist of at least 16 ass1gnments covering the given syllabus, duly
pérformed,-completed and graded, carrying a weightage of 20 marks.

Student must gam at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.




= Human Fxgure Structural drawing fromcast and Living - Full Figure Drawing -
in line and in masses - Study of Anatomy - Medium: Pencil and Colour (Water
Colour, Poster Colour)

= Still Life - Combination of Natural and Manmade elements - Study os Drapery -
Study of proportion - Study of light, shade, texture, colour and composition.

- = Sketching from Surrounding - Human Figures - Architecture - Nature.
= Mediums: Pencil, Pen and Ink, Crayon Charcoal, Pastels, Colours etc.
=> Outdoor Study

S, NATURE & OBJECT DRAWING.

Studio Practicals per Academlc Year: 80 Hours.

Paper: 80 Marks. : Duration: 5 Hours.

Assignments per Academic Year: 06 Term Work: 20 Marks.

Term Work shall consist of at least 06 -assignments covering the. given syllabus; duly

performed, completed and graded, carrying a weightage of 20 marks.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

= Drawing frcm Nature, Natural Specimens - Study of Shape, F orrn Texture,
Colours etc. Study of Light and Shade.”

= Manmade objects - Study of Shape, Form, Texture, Colours etc. Study of the
surface with understanding of lettering and i images on it. Study of Light and
Shade, understanding depth and volume.

=> Some of the assignments may be a combination of Natural Specunens and
Manmade Objects.

6. COLOUR: THEORY & PRACTICAL ;

Studio Practicals per Academic Year: 24 Hours. - :

Paper: (Combined with 2D Design). Duration: 5 Hours.

Assignments per Academic Year: 02

Term Work: Term Work of 2D Design and Colour together, shall consist of at least
02+05 assignments covering the given syllabus, duly performed, completed and graded,

carrying a welghtage of 20 marks.
Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

= Percepnon of Colour. Pigment and Light theory. Colour Wheel. Understanding of

primary - secondary and complementary hannomes and contrasts Grey scales.
Optical illusions. :

" = Symbolic aspect of Colour.
= Colour psychology.
= Colour Practical: Assignments based on colour wheel - Primary - Secondary -
Tertiary - Quaternary
7. 2D DESIGN Y
~ Studio Practicals per Academic Year: 72 Hours.
Paper' 80 Marks. (Combined with Colour theory). Duration: 0 Hours




Assignments per Academic Year: 05 Term Work: 20 Marks.

Term Work: Term Work of 2D Des:gn and Colour together, shall consist of at least

02+05 assignments covenng the given syllabus, duly performed, completed and graded

- carrying a welghtage of 20 marks.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

Study of two dimensional space and its orgamsatnonal possibilities.
Grid system.

Concept of ‘Golden pom’ . Eye movement.

Elements of pictorial mdﬂed to concepts of space and form.

Developmg an awa:un-fpllnl elements such as point, line, shape, volume,
texture, light and colour.

LUy

= Developing awarenmi“w - division of space, form and its relation

with space. T
- => Laws of Design - BWM &—.hty

Rhythm. a r

= Discord Theory.

= Principles of Design. Re
Symmetrical/Asymux

= Juxtaposition. D _ el :

= Study and Application of semoss Colc chemes - fomochromatic
- Polychromatic - High, Aserzas and Low Koy - 3
Contrast, and colour ! mies - Complin mt=ry - Double

Spllt Comp i llw‘l'," 5 ‘-‘_"
= Handling of various &y
colours, Poster 3
-techniques such as £ fiom of colowr, —
pining i, pliers el o -
tecmiques like col. ‘ A-..v ' - 3 " - =all 'SatiOQf
Optical Illusion. Afier ‘ 3 :
Awareness and s
contemporary -re

8. 3D DESIGN

Studio Practicals per 4

Paper: Not for Examina

Assignments per Academic
Term Work: Term Work s

syllabus, duly performed,

‘Student must gain at least 4¢

academic year, in order o

=> To develop the sense

=> Principles of compos

= Organisational possik

mechanical principles

=
=




High, Low relief and Round.

Assignments in organising various unit through a) Symmetrical load bearing

structure. b) Cantilever construction. c) Flexibility and ability to streich. d)

Geometrical regularity. ) Arched structure. f) Control of tension. g) Hinged

construction. h) Mobile. i) Locking and Inter-locking. j) Folding.

= To develop aesthetic awareness about the structure and space around it with
addition of light. If the design is functional - interactive, then its user- friendliness
needs to be underlined.

= Material Handling - Experiments through various types of material preferably

~currently available in the market, such as Paper Card Board, Clay, Strings, Wires,

Plaster of Paris, Wax.

=> Found objects/scrap material transformed into a ‘scrapture’ proves an interesting
avenue which offers a student scope for creative expression.

= Application of study of 3D Design into makmg an object. E.g. Pen stand, Open-air

(Outdoor) sculpture, Memento etc.

I}

9. PERSPECTIVE.

Studio Practicals per Academic Year: 30 Hours.

Paper: Not for Examination

Assignments per Academic Year: 04

Term Work: Term Work shall consist of at least 04 assxgnments covering the given

syllabus, duly performed, completed and graded.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eli gible to appear for the examination.

The focus: Understanding the process of creatmg illusion of 3-d1mensxonal space ona
2-dimensional surface.

= Study of basic solids kept in space. Structura.l Design - Plan - Elevation - Section
and - Parallel / Angular perspective. '
=> Various types of perspectives - one pomt two point - three point.
.= Exploded View.
= Birds Eye-view.

10. VISUALISATION.

Studio Practicals per Academic Year: 60 Hours.-

Paper: Not for Examination

Assignments per Academic Year: 04

Term Work: Term Work shall consist of at least 04 assignments covermg the given-

syllabus, duly performed, completed and graded.

Student must gain at least 40% of the total marks allotted for the Term Work of the

academic year, in order to make him/her eligible to appear for the examination.

The focus: Problem solving, evolvmg ides from researched source material,

knowledge and understanding various manual and mechanical skills - Knowledge
of reproduction - Sharpening critical faculties - Offering visual response'to design

proposal - Special emphasis on developing visual vocabulary resultmg into visual
literacy and breaking down existing preconceptlons :

11
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= What is Visualisation? Visualisation is a step-by-step process towards creating an
artistic, effective and functional visual solution, visible to everyone, whxch IS
otherwise visible to the mental eyes of its creator.

=> Its scope and importance in design activity. The factors which influence the
process of visualisation. .

= Thinking, Ideation and Creat1v1ty

= Simple exercises to improve thinking and ideation.

11. GRAPHIC DESIGN.

Studio Practicals per Academic Year: 80 Hours ‘ _ '

Paper: 80 Marks. RS Duration; 5 Hours.

Assignments per Academic Year: 04 ' ' Term Work: 20 Marks.

Term Work shall consist of at least 04 assignments covering the given syllabus, duly

performed, completed andgraded, carrying a weightage of 20 marks.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

The focus: Graphic Design is an idea-based discipline that concerns the creation of
visual material involving a union of text and image with primary focus on creative
and effective design for communication. Understanding, analysing and evaluating
data - information and generating communicative symbology for idea-based
design solution. The assignments should be desxgned to encourage conceptual
thinking and problem solving in context to design development.

The nature and scope of Graphic Design.

The difference between simplified and graphic design - sxmphﬁcatlon of a form
from its realistic / photographic source - mamtaxmng its identity - its symbohc
interpretations.

=> Union of text and image. (Composing elements.)

= Rendering styles (Contours, filled up, outline).

= Use of colour. Symbolic - Visibility aspect of colour.

J 4

12. TYPOGRAPHY AND CALLIGRAPHY.

Studio Practicals per Academic Year: 120 Hours.

Paper: 80 Marks. Duration: 10 Hours. (Typography 5 Hours Calligraphy: 5 Hours)

Assignments per Academic Year: 08 Term Work: 20 Marks.

Term Work shall consist of at least 08 assignments covering the given syllabus, duly

performed, completed and graded, carrying a weightage of 20 marks. -

Student must gain at least 40% of the total marks allotted for the Term Work of the
acadermc year, in order to make him/her eligible to appear for the examination.

LETTER STUDY.
The focus: Exploring the desxgn possxblhtles of a letterform in various contexts
disciplines and environments. This is an essential module for each admitted

" student. The module should be conducted before the commencement of the actual

" teaching programme of Typography and Calligraphy. The outcome of this module -

may be linked with 2D design to make a student understand the concept of layout.
" During the module handling possibilities of various calligraphic tools such as

12




pencil, Rotring - Aerograph pen, cut-nib, pens, brush etc. and materials

(Mediums) inks, poster colours, water colours, on various surfaces, may be

explored. E . ‘ e
= History of writing. Various writing cultures. . s

= Designing and constructing 2 Letterform as a sign.

= Letterform - positive and negative space, in and around it.

— Letterform as a picture - as a decorative element.

— Letterform as a picture - as a primitive for design.

The focus: To understand letterform as a sign for its spontaneity, grace, design and
impact and to train an eye for traditional as well as contemporary typographic
aesthetics. :

— Understanding construction of a Letterform with the help of Roman Alphabets.
Physical characteristics of a Letterform serifs, x-height, ascenders, descenders,
upper and lower case, thick/thin/italics etc. ? :

= Optical and mechanical spacing in between the letters of a word. Word space.

= Alignments. :

= Drop letters.

- = Expressive Typography. Designing a Logo.

° = Type family, font. ,

CALLIGRAPHY

The focus: The calligraphic skill is valuable in quite a few areas of design. Hence a
student should be able to appreciate and understand a calligraphic letterform as a
sign for its spontaneity, grace and vitality. The study of traditional, contemporary
and experimental calligraphy will help to train an eye for calligraphic aesthetics.

= Calligraphic experiments with the help of tool, material (medium) and surface.

=> Basic strokes. ¥
=> Creating Calligraphic patterns.
= Calligrams.

— Decorative aspect/s of Calligraphy. ;
= Study of One Classical Roman Calligraphy Style ‘Humanistic’.
= Study of Devanagari Calligraphy. :

13. LAYOUR = g

Studio Practicals per Academic Year: 48 Hours.

Paper: 80 Marks. , Duration: 5 Hours.

Assignments per Academic Year: 03 Term Work: 20 Marks.
0 Term Work shall consist of at least 03 assignments covering the given syllabus, duly

performed, completed and graded, carrying a weightage of 20 marks.
- Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

13




The focus: Utilising skills acquired from the course of 2D design while arranging
elements in the given space, to create specific effect and atmosphere, for a
preconceived purpose of communication media, especially print.

Use of principles and laws of 2D Design in constructing layouts for
communication. i : :

Elements of Layout.

Grid system. Eye movement. Golden Point.

Alignments. Use of colour.

Balance: Formal and informal.

Y

(IR

14. INTRODUCTION TO ELECTIVE SUBJECTS: THEORY.

Lectures per Academic Year: 36 Hours.

Paper: Not for Examination :

Tutorials per Academic Year: 02 X 5 Elective Subjects = 10 met )
Term Work: Term Work shall consist of at least 10 tutorials (02 x 5 Elective Subjects)
covering the given syllabus, duly performed, completed and graded. -

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

The focus: A training programme for various graphic design areas, which would
culminate into an elective subject for a student, appearing for Applied Art Degree, is
‘part of this course. An overview with stress upon the introduction of basic
fundamentals of these Elective subjects should be offered.

The list of Elective subjects and portions to be covered under each one:

a. ' LETTERING AND TYPOGRAPHY. 3 iy
Lectures per Academic Year: 03 Hours. :

Importance of written words in the world of communication - Lettering, Typography
and Calligraphy - The difference - Definitions - Nature and Scope - Type and its
characters - Type faces - Type Family - Technical aspects of Typography (i.e. type
calculation for réproduction) - Professional Scope.

b. ILLUSTRATION. i

Lectures per Academic Year: 03 Hours.

The importance of illustration for communication from pre-historic period to the
modern age of electronic communication - Definition - The different areas of
Communication Design where illustration is applicable - The role of illustration in
communication - Professional Scope. et :

c. PHOTOGRAPHY. |
‘Lectu'res per Academic Year: 06 Hours.
Importance of Photogfaphy in communication media - History of Photography -
Camera and Accessories - Lights and lighting - Developers and other chemicals -
Negative, Positive material - Photography and Reproduction process - Professional
Scope. bk :

d. COMPUTER GRAPHICS..

Lectures per Academic Year: 18 Hours.

14




Introduction to Computers - hardware - input and output devices - software - file
management - memory - primary and secondary - introduction to various software
useful for DTP, art and design purpose. Introduction to multi-media. ; o e

e. EXHIBITION-DISPLAY DESIGN AND STAGE CRAFT.
Lectures per Academic Year: 06 Hours.

Importance of the subject in the field of Visual Communication - Historical
background of the subject in early, medieval and modern period - General
Classification - Types and styles of the Exhibition Display, Design and Stage Craft -
Major Career options and Scope. Introduction to event management.

16. INTRODUCTION TO SUBSIDIARY SUBJECT: PRINTING - THEORY.
Lectures per Academic Year: 58 Hours. -

Paper: Not for Examination.

Tutorials per Academic Year: 02

Term Work: Term Work shall consist of at least 02 tutorials covering the given syllabus,
duly performed, completed and graded. _ ,

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

The focus: In the field of Communication and Graphic Design Printing occupies an
important place. This subject is directly related to the reproduction of the creation
of visual material involving a union of text and image with primary focuson .

" . creative and effective design for mass communication. '

Introduction to the subject printing - History of Printing - Major printing methods -
Study of various printing processes - Study of ‘TYPE’, type setting, Type
Calculation - Line and Half-tone jobs, their reproduction, processing on Camera

" and scanners - Half-tone, Screen and their relation with job, paper, ink and
printing process - Various kinds of images for reproduction by printing processes -
Study of paper, its kinds and sizes - printing inks - job suitability for various
pnntmg processes.

Note: Students are expected to answer tutorials for Elective and Subsidiary
subjects, in English only.

il




Second Year B.F.A. (Applied Art)
Second Year Examination in the branch of Applied Art.

O ¢ The g-E %ND YEAR Examination leading to the Degree of Bachelor of Fine
Arts will be conducted by the University of Mumbai and no candidate will be admitted to
SECOND YEAR examination unless he has kept two terms in the college of art, affiliated
to the University, subsequent to his passing the First Year B.F.A.Teading to the degree of
Bachelor of Fine Arts and unless he produces from the principal of the college of arta —
certificate: ' ' '
a. of having completed the minimum amount of units in theory and practicals as
prescribed in the syllabus. ;

b. ofhaving attended, in each term, at least three fourth (i.e. 75%) of the total number of
lectures in theory and at least three fourth (i.e. 75%) of the total of the periods
devoted to studio practice. '

c. ofhaving submitted at least three fourth (i.e. 75%) of the total number of tutorials and
studi‘g!gxacticals conducted during that academic year. :

O.__ A c.uurdate who has passed in all the subjects of the First Year Examination,
leading to the Degree of Bachelor of Fine Arts in the branch of Applied Art in accordance
with R.4% §Sexcepting in the subjects of Advertising Arts and Ideas and History of
Visual Communication urider Group I, will be allowed to keep terms and appear for the
Second Year Examination for the Degree of Bachelor of Fine Arts in Applied Art branch.
Afterkeeping two terms provided that he has obtained 50% or more marks in the - :
aggregate of the subjects of Group II in which he has passed, but will not be declared to
have passed Second Year Examination for the Degree of Bachelor of Fine Arts in the
branch of Applied A1t unless he has passed in the remaining subject/subjects of the First

Year Examination in accordance with the Rule.

For the purpose of deciding whether a candidate has passed the examination in the
manner aforesaid, the marks obtained by the Group II at the Firsi_y_garNgxarqination_shal_l

be carried over, 3 g =

B e

Examination: - ‘
R. ‘V l[ Q } The examination will be conducted by the University of Mumbai at the
' - end of academic year of SECOND YEAR B.F.A. (Applied Art). It must be
noted that a student will be permitted to appear for the examination of
SECOND YEAR B.F.A. (Applied Art) under the following conditions:

i. That a student must attend, in each term, at least three fourth (i.e. 75%) of the total
number of lectures in theory and at least three fourth (i.e. 75%) of the total periods
. devoted to studio practice. '
ii. That a student must submit the three-fourth (i.e. 75%) of the total number of
Theory - tutorials and Practical - assignments, in each group and in each subject,
conducted in the academic year.
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iii. That a student must gain minimum of the 40% of total marks allotted for in theory
- tutorials and practical - assignments in each subject of each group, in the term
work.

Students appearing for the Second Year Examination leading to the Degree of Bachelor -
of Fine Arts in the branch of Applied Art are permitted at their option, to answer Theory
papers in English, Marathi or Hindi. However, technical theory for subsidiary subjects
and elecfives are to be written 1n English only. - ' :

Scheme Chart of Second Year Examination in the branch of Applied
A.rt. “
Candidates will be examined in theory and Practical

Subjects as indicated in the
following table: :

Second Year B.F.A. (Applied Art) Examination Scheme
@ (Examination to be conducted by the University of Mumbai) s "t
_ Sr. No. Subject Duration Marks in Marks in Total (s . S
" (Hours) . Term Work | Examination | Marks .
: Group I: Theory (g
) 1 Advertising Art and Ideas 3 20 80 100 h
¢
" 2 History of Visual 3 20 80 100
. -rfl&b Communication .
. B Group II: Practical :
o LT Drawing 5 o 80 100
: 4. Typography and 10 20 80 100
Calligraphy
51 Packape Design 5 20 80 100
6. Information Design 5 20 80 100
g Communication Design 10 20 80 100
Total Marks 140 560 700
P Standard for Passing the Examination
: R4HSS -
o To pass the examination a candidate must obtain:
& / - ¢
rA - \ 0*\"\ e at least 40% of the full marks in (a) the Internal Assessment (Term Work) and
i OJ ‘;:\\\ (b) the theory papers, separately, p;escribed for each subject in Group I '
W o (Theory) and e ,
AT F . atleast 40% of the full marks in (a) the Internal Assessment (Term Work) and
et
LR (b) the practicals, separately prescribed for each subject in Group II (Practical)
O 9 and a minimum of 40% marks on the aggregate of Group II (Practical).
- y ‘Those of the suceessful candidates who have obtained 50% of the total marks, in
Group I and Group II taken together at one and same sitting, shall be placed in
Second Class. : :
S8 '\"\vx‘-li"/ { i
\ a2 -
s D
> - \$2 A
I L
! et
. Y,Q 4
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o

¥ ye- ¢S Those of the successful candidates who have obtained 60% of the total marks, in
ol Group I and Group II taken together at one and same sitting, shall be placed in
r) First Class.

R 4459

A candidate who has obtained 50% of the total marks in Group I, may at his
option be exempted from appearing in that subject or subjects at a subsequent
examination and will be declared to have passed that whole examination when, he
‘has passed in the remaining subject/s of the examination; in accordance with

o Rules.

A candidate who has passed in all the subjects of Group II and who has
obtained 50% of the total number of marks on the aggregate in Group I, may at
his option be exempted from appearing in that Group at a subsequent examination
and will be declared to have passed whole examination, when he has passed in the
remaining subject/s of the examination; in accordance with Rules.

Candidate passmg in the examination in this manner will not be ehgxble for a
class or prize or a scholarship to be awarded at the exammatlon

18
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Syllabus for Second Year BFA (Applled Art)

Scheme Chart of Teaching Programme of Second Year B.F. A Applied

Art.
The following number of tutorials/assignments are to be conducted in the specified
number of hours during the academic year of Second Year BFA (Applied Art)

Second Year B.F.A. (Applied Art) Teaching (Class Work)
. Pattern .
Sr. No. Subject Duration (Hours) Number of minimum
Tutorials/Assignments
Group I: Theory
i Advertising Art and Ideas 60 06 Tutorials
2 History of Visual i 40 04 Tutorials
Communication X
Group II: Practical
3 Drawing 120 12 Assignment
. s
. 1 Typography and =100 06 | Assignment
) Calligraphy : : T
59 Visualisation 70 06 Assignment
s
6.* | Inmtroduction to Elective 90 10 Assignment
: Subjects , (02 in each subject) s ,
o Introduction to Subsidiary 90 : S 002 Assignment
Subijects i S .
8.* Graphic Design : 90 <At : 04 ‘ Assignment
. e
9. ~ Package Design : 90 04 Assignment
s
10. Information Design : 90 04 Assignment
s
11. Communication Design 120 06 . Tutorials
(*) - Not for Examination. ; -
Total [ 960 [ e |

The details of the syllabus and nature of the studio practxcal a531gnments in various
subjects are given as follows:

Group I: Theory

1. ADVERTISING ART AND IDEAS.

- Lectures per Academic Year: 60 Hours. Pépef: 80 Marks. Duration: 3 Hours.

- Tutorials per Academic Year: 06 “Term Work: 20 Marks.
Term Work shall consist of at least 06 tutorials covering the given syllabus, duly
performed, completed and graded, carrying a weightage of 20 marks.
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Student must gain at least 40% of the total marks allotted for the Term Work of the

academic year, in order to make him/her eligible to appear for the examination.

Topics: Role of Advertising, Media, Methods of Selection. - Th= traditional and Modern
‘media. Media. Subject - Product - Service - Consumer and their relations.
How they areconnected/linked? - Types of media. Indoor - Outdoor - Print
Media - Electronic Media Role of colour in Medical - Toy - Cosmetic - Food -
Textile - Leather-goods and so onAdvertising. Their reason, effects and
appeals. .. - ] ‘

Study of Market. Shops - Their functions - limitations - scope and status according to
different consumers. - Market survey - Research - different ways of marketing
- Selling Tricks - their impact upon consumer. - Classification of markets -
‘Regular - Seasonal -Temporary - Specialised. g

Ad Agency - work process - team involved in various types of jobs conducted - their link
- relative order (sequence) -The conditions specified for each task - Time

- duration - Cost and other related factors that Advertising profession practices.

- Role of Art Department in an Advertising Agency. - Importance of art work -
traditional - modern - improved techniques - Printing - Reproduction - Media
status - Requirements - Paper quality and option of printing techniques.

2. HISTORY OF VISUAL COMMUNICATION. _ :

Lectures per Academic Year: 40 Hours. Paper: 80 Marks. Duration: 3 Hours.

Tutorials per Academic Year: 04. Term Work: 20 Marks.

Term Work shall consist of at least 04 tutorials covering the given syllabus, duly

performed, completed and graded, carrying a weightage of 20 marks.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination. .
‘Topic: Environment - Surrounding - Situation - Atmosphere are all related to events.

Types of human workplaces such as offices, markets, shops, banks, hotels, service
stations workshops, factories where different people work in different fields - this
is visually identical and distinctly different in terms of space, surface, colour and
textures. ; ' _ :

Day to day life includes professions, business, careers as a chosen field for life.
Dance, drama and music are more as visual-presentation professions - As
performing art it has significant value of human presentation - Body, Face,
Actions, Abhinaya and Vocal as well instrumental presentation - The thought,
theme, subject, central idea, dialogue, music, set-design, costume design, make
up, total finalisation of each scene sequence etc. - The historical development of
Indian, Asian and Western World in theatrical performance - Religious, Cultural,
Social , Political and Creative types of Dramas. : '

Study of various images. 2D and 3D. From Products, Objects, Furniture, several parts

- of Buildings, Gallery, Passages, Verandas, Steps, Railings, Staircases etc. each
element as a part of inner and outer space. Buildings, Shops, Markets, as visual -
environments, Situations, Surroundings. Their various relationships with colour,
light, tones, all visual aspects that on the whole create a meaning - purpose -
function- atmosphere, visually the relation, harmony, suitability leading to
working space, proportions, measurements, sizes dimensions and so on.
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Human figures in different parts of country and their dress codes - starting with school
uniforms, to fashion-oriented dress of youth, to various professions such as
doctors, lawyers, nurses, police, military, scout and guides, N.C.C., the hotel staff,
their identity, personality and the suitable surrounding in which they fit.

Group II: Practical .

3. DRAWING.

Studio Practicals per Academic Year: 120 Hours. : ;

Paper: 80 Marks. . Duration: 5 Hours.

Assignments per Academic Year: 12 Term Work: 20 Marks.

Term Work shall consist of at least 12 assignments covering the given syllabus, duly

performed, completed and graded, carrying a weightage of 20 marks.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

= Detailed structural study of Human Figure in full and in part - Study of Human
Anatomy - Head Study - Study of Shade and Light on Human Body - Drawing in
line and mass.

=> Study of body postures and actions - Facial Expressions - Hand Gestures hand
gestures with added props - adding and related background from the study done in
outdoor sketching.
Medium: Pencil, Ink and Colour (Water Colour, Poster Colour). Understanding of
different rendering techniques.

=> Sketching from Surrounding - Outdoor and indoor studies - including Human
Figures - Natural and manmade objects - Animals, Birds, Nature - Landscapes -
Buildings - Monuments - Public Places - Architecture - Study of perspective.
Mediums: Pencil, Pen and ink, Crayon, Chargoal, Pastels, Colours etc.

4. TYPOGRAPHY AND CALLIGRAPHY.

Studio Practicals per Academic Year: 80 Hours.

Paper: 80 Marks. Duration: 10 Hours. (Typography: 5 Hours. Calhgraphy S Hours.)

Assignments per Academic Year: 06 : Term Work: 20 Marks.

Term Work shall consist of at least 06 assignments covering the given syllabus, duly

performed, completed and graded, carrying a weightage of 20 marks.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order 1o make him/her eligible to appear for the examination.
TYPOGRAPHY

= Type Study - Type Character and its importance in exprcssmg any specific feeling
: and emotion.

= ‘Typographic Compositions in 2D - 3D and their applications.

=> Typographic Expression in a form of setting up a line. (to create understandmg
about mechanical and optical spacing.)

=> Use of Grid system in Typographic layouts for books and newspapers.
= Typographic application in Communication media.

CALLIGRAPHY ,
- => Study of Calligraphy in respect to tools, material, and surface.
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— Study of Classic Roman Calligraphic styles: Roundhand, Goﬂ\iciﬁnism\el
- Magiscule etc. - (A student is expected t0 learn at least one style thoroughly-)
— Study of Devanagari Calligraphic style in totality. : :

—» Fusion of Roman and Devanag : Calligraphic forms-

= Application of Calligraphy for simple works like c€ ificates/ cital jons/scrolls etc.

5. VISUALISATION. :

Studio Practicals per Academic Year: 70 Hours.

paper: Not for examination. -

Assignments per Academic Year: 06 ‘ :

Term Work: Term Work shall consist of at least 06 assignments covering the given
syllabus, duly performed, completed and graded.

Student must gain at Jeast 40% of the total marks allotted for the Term Work of the
academic year; in order-to make him/her eligible 10 appear for the examination.

The focus: TO understand and be able t0 create a systematic, step-by-steP approach
towards effective ideation, which will help a student solve a problem witha .
practical;'functional and aesthetically appealing solution.

To understand the chain-process of a. Problem solving b. Analysing data material
c. Eyolvihg ides from researched source material d. ideation and final output with
help of proper art direction. The stress of practical assignments should be to offer
visual response 10 design proposal, with special emphasis o1 generating visual
vocabulary resulting into visual literacy and breaking down existing
preconcepﬁoné. ‘ =

— Exploring various ideation techniques {hrough exercises.

— Creative Visual Thinking. : ;

— Tdeas for various Design areas.

6. INTRODUCTION 0 ELECTIVE SUBJECTS: PRACTICAL.
Studio Practicals per Academic Year: 90 Hours.
paper: Not for examination. :
Assignments per Academic Year: 02 (in each Elective Subject)
_Term ‘Work: Term Work shall consist of at least 02 x 5 Elective Subjects = 10
assignments covering the given syllabus, duly performed, completed and graded.
Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible t© appear for the examination.

The focus: A training programme for various graphic design areas, which would
~ culminate into an olective subject for @ student, appearing for Applied Art Degree,
is part of this course. On the basis of an overview of these Elective subjects taken
in the earlier academic year 2 composite practical oriented module for allthe
students should be planned during the early part of second term. Thus every
student will be reasonably exposed t0 all the graphic design areas and an elective

subject which he/she would like to study furth

er. nal Lo
The following areas of individual electives should be focused while. conducting the
assignment. ‘ - :




a. LETTERING AND TYPOGRAPHY. : '
As this subject is a part of main course of practical stumes, hence no speclﬁc
assignments need to be conducted.

b. ILLUSTRATION.

Studies conducted in subject “Drawirg’, should be used as basic reference, which will
be able to establish a link between the two subjects. An assignment like a story
illustration or a cover design should be able to offer a scope to explore the
communicative values of an image and its gradual transformation into the illustration.

‘c. PHOTOGRAPHY.

Handling of Camera and its Accessories - Composmg for a picture - Lights and
lighting - Focusing and shooting - Developers and other chemicals - Developing in
the Darkroom - Preparing a print - Negative, Posmve material - Photography and its
relation to Reproduction processes.

d. COMPUTER GRAPHICS.

A detailed overview of word processing, drawing, designing, rendermg, animation -
Introduction to Advanced Software and Hardware and their applications in various
fields - Career opportunities - Profession and Management.

Desktop Publishing: Introduction to page layout software.

e. EXHIBITION-DISPLAY DESIGN AND STAGE CRAFT. '
A counter display or a trophy should be planned and executed as a 3D model. At the
same time working drawings of a simple stall vmh understandmg of perspective

should be encouraged.

7. INTRODUCTION TO SUBSIDIARY SUBJECT: PRINTING - PRACTICAL

Studio Practicals per Academic Year: 90 Hours.

Paper: Not for examination.

Assignments per Academic Year: 02

Term Work: Term Work shall consist of at least 02 asmgnments covering the given
syllabus, duly puﬁnmd, completed and graded.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order to make him/her eligible to appear for the examination.

The Focus: Typesetting for layout design - hot metal and DTP working - Camera work
for line and half-tone reproduction - Surface preparation and image making for printing -
Practical working of printing processes - Screen printing practicals for de51gn
reproduction - Art work preparation for print production.

A week’s concentrated module in each term, devoted to the subject should cover the
topics given above. Additionally an industry visit can be planned to explain certain-

aspects of the subject.

8. GRAPHIC DESIGN.

'Studio Practicals per Academic Year: 90 Hours.

Paper: Not for examination.

Assignments per Academic Year: 04

Term Work: Term Work shall consist of at least 04 assxgnments covering the given -
syllabus, duly performed, completed and graded.
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or the Term Work of the
or the examination.

pling ﬁ concerns the creation of
12 ‘lhpnmary focus on creative

eStudent must gain at least 40%
academic year, in order to m
The focus: Graphic Desiga
visual material involviz

and effective design , , analysing and evaluating
data - information hmbology for idea-based
desxgn solution. The 2gned to encourage conceptual
~ thinking and pro er sig (kveiopment.

=» The nature an social communication today.

= The different :u~ use 8= with the masses and classes. Social -
Religious - Economie YT Cnlmral signs etc.

~ = Union of text and ima ‘ nts.)

= Rendering styles (Cos psline), including 3D aspect.

= Use of colour. ur i - Viiilny aspect of colour. »

= Application of Syr and other media of 2D as well as
3D designs.

9. 'PACKAGE DESIGN.

Studio Practicals per Ac S0

Pap_ér: 80 Marks. 1ol & Duration: 05 Hours.

Assignments per Academ Term Work: 20 Marks.

Term Work shall consist ¢ covering the given syllabus, duly

performed, comp‘eted g 2ge of 20 marks.

Student must gain at leas &5 allotted for the Term Work of the
academic year, in or¢ B5ie 1o appear for the examination.

The focus: The pz = branch of studies. Understanding the
. importance of pz of communication design,

developing a u ing surface of a product in an artistic
manner need to ogramme for a communication
designer.

=> Fundamentals

= Designing prin 3,

=> Aspects that infl C mer - consumer behaviour -
handling manneri sction to the contents - transportability -

stackability - di _f '

= Elements of pack r - Shape - Text.

= Types of packages. | . Festival. Promotional etc.
= Materials used ﬁr ‘ : :
= Labels, Catmns. "ag ==, Cassette Covers.

= Shopping Bags. )

= Information materia : package.

10. INFORMATION DESIGN.
Studio Practicals per Acad




| - TR g
Paper: 80 Marks. Duration: 05 Hours.
Assignments per Academic Year: 04 Term Work: 20 Marks.
Term Work shall consist of at least 04 assignments covering the given syllabus, duly
performed, completed and graded, carrying a weightage of 20 marks. _
Student must gain at least 40% of the total marks allotted for the Term Work of the
" academic year, in order to make him/her eligible to appear for the examination.

The focus: Information has an important role to play in every segment of the society.
Hence it needs to be imparted in the functional and aesthetically appealing manner
for betier communication. Today in the world of Information technology,
designed information has gained a vital 1mportance
=> What is Information Design?
‘= Systematic approach to design information - Content - content planning -
= Design principles employed in information design. i B
= Time tables, Schedulc cards, Invitation cards, Menu cards, Shade cards, Charts;" 2
Maps etc.
11. COMMUNICATION DESIGN.
Studio Practicals per Academic Year 120 Hours. ¢
Paper: 80 Marks. Duration: 10 Hours.
Assignments per Academic Year: 06 ; Term Work: 20 Marks.
Term Work shall consist of at least 06 assignments covering the given syllabus, duly
performed, completed and graded, carrying a weightage of 20 marks.
- Student must gain at least 40% of the total marks allotted for the Term Work of the
academie year, in order to make him/her eligible to appear for the examination.

- The focus: Specific purpose of communication in print media. Principles of ..
communication - Exposure of various mediato consumer - Characteristics of
various mediz in terms of its size, visibility, duration, placement, reproduction
‘technigues etc.

=> Daily consumer - Consumer durable products.

= Assignments based on the principles of de51gn : g '
= Pr&sslayou.Simupto3columnsx30cms OrIOOcc -

= Magazine Advertisement. Size: Single page. 21cms x 28 ¢ms.

=> Poster Design. Size upto 10 inches x 15 inches. Or 25 cms x 30 cms.

= Hoarding Design. Size upto 10 inches x 20 inches. Or 25 cms. X 50 cms.
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Thir\dY ¢/ B.F.A. (Applied Art)

Thgg-n%(ear Examination in the branch of Applied Art. -

0.~ ThE THIRD YEAR ExamissSies leading to the Degree of Bachelor of Fine Arts

i1l be conducted by the college and mo candidate will be admitted to the THIRD YEAR

examination unless he has kept o t=mms in the college of art, affiliated to the University,

' - subsequent to his passing Second ¥Wear Examination leading to the degree of Backelor of

‘ Fine Arts and unless he produces Som $e principal of the college of art a certificate:

a. of having completed the minimsss smount of units in theory and practicals as
prescribed in the syllabus. :

b. of having attended, in each term, & Jeast three fourth (i.e. 75%) of the total number of
lectures in theory and at least theee fourth (i.c. 75%) of the total of the periods
devoted to studio practice. '

c. of having submitted at least three fourth (i.2. 75%) of the total number of tutorials and
studio practicals conducted during St academic year.

300 D :
0. .  vandidate who has passed &n 2l the subjects of the Second Year Class work
Assessment leading to the Degres of Bachelor of Fine Arts in the branch of Applied Art

in ac ogdance with _ : v :

R. __‘il_%xcepting in the subjects of History of Visual Communication:and Advertising
Arts and Ideas under Group I will be allowed to keep terms for the Third Year for the
Degree of Bachelor-of Fine Ass in Artbranch. After keeping two terms provided
that he has obtained. 5f more macks in the aggregate of the subjects of Group I in .
which he has passed, but wili ses to have passed d Year for the Degree of
Bacholor of Fine Arts in the branch of Applied Art unless he has passed in the remaining .
subject/subjects of the Second Wear Examination in accordance with the Rule. '
For the purpose of deciding whether 2 candidate has passed the examination in the - .
manner aforesaid, the marks obtsined by the Group II at the Second Year Examination
shall be carried over. 3 ‘

Students appearing for the Third Year leading to the Degree of Bachelor of Fine Arts in
the branch of Applied Art are pesmitied at their option, to answer Theory tutorials in
English, Marathi: or Hindi. Howewez, technical theory for subsidiary subjects and
electives, (if any) are to be written i English only. :

Examination: _
R. 446l The examination will be conducted by College at the end of the academic
- . year of THIRD YEARBF A (Applied Art). It must be noted that a
student will be pesmimed 1o appear for the examination of THIRD YEAR
B.F.A. (Applied Ast) mnder the following conditions:

i. That a student must attend, &n each term, at least three fourth (i.e. 75%) of the tot:
; number of lectures in theory nd at least three fourth (ize. 75%) of the total period
| devoted to studio practice. -




ii. That a student must submit the three-fourth (i.e. 75%) of the total number of
Theory - tutorials and Practical - assignments, in each group and in each subject,
conducted in the academic year.

iii. That a student must gain minimum of the 40% of total marks allotted for in theory

- tutorials and practical - assignments in each subject of each group, in the term
work.

Scheme Chart of Third Year Examination in the branch of Applied Art.

Candidates will be examined in theory and Practical Subjects as indicated in the
following table:

Third Year B.F.A. (Applied Art) Examination Scheme
(Examination to be conducted by a College recognised by University of Mumbai)
Sr. No. Subject Duration Marks in Marks in Total
@ g (Hours) Term Work | Examination | Marks
- Group I: Theory
1. | Advertising Art and Ideas | 3 | 20 | 80 [ 100
Group II: Practical
p o Drawing 10 20 80 . 100
3 Information Design 10 20 SR80 100
4. Publishing Design 10 20 80 100 .
0 5. Communication Design 10 20 80 - 100
- 6. Elective Subject 10 20 80 100
: Total Marks 1200 480 | 600
-Standard for Passing the Examination
R 4H6%
To pass the examination a candldate must obtain:
(l@ e at least 40% of the full marks in (a) the Internal Assessment (Term Work) and
; (b) the theory papers, separately, prescribed for each subject in Group 1
(Theory) and :
e  at least 209 of the full marks in (a) the Internal Assessment (Term Work) and
(b) the practicals, separately prescribed for each subject in Group II (Practical)
and a2 minimum of 40% marks on the aggregate of Group II (Practical).
: Those of the successful candidates who have obtained 50% of the total marks, in
' Group I and Group II taken together at one and same sitting, shall be placed in
Q Second Class.

Those of the successful candidates who have obtained 60% of the total marks, in

Group I and Group II taken together at one and same sitting, shall be placed in
First Class.

R. 4463 A candidate who has obtained 50% of the total marks in Group 1, may at
his option be exempted from appearing in that subJect or subjects at a
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Art.

examination; in

with Rules.

in the remaining su

Wil be declared to have passed that whole -
bject/s of the

*=< i all the subjects of Group II and who has

obtained 50% of S mmber of marks on the aggregate in Group I,
may at his option be exem from appearing in that Group at a - i
subsequent et will be declared to have passed whole
examination, - in the remaining subject/s of the
examination; in acoosdsmce with Rules. e

Candidate passing in 8= swamination in this manner will not
for a class or prize or

The following number of tutorlaldls_m

number of hours during the academic year of Third Year BFA (Applied Art).

Syllabus for Third Year BFA (Applied Art)
: Scheme,_‘_‘(?hart of Teaching Programme

be eligible
to be awarded at the examination.

of Third Year B.F.A.Applied

are to be conducted in the specified

Third Year B.F.A. (Applied Art) Teaching (Class Work)

Subject Durztion (Hours) Number of minimum
Z 5 Tutorials/Assignments
5 Group I: Theory '
41 Advertising Art and Ideas 60 06 Tutorials
2.8 Copy Writing 30 1103 Tutorials . :
Group II: Practical

3. Drawing 120 08 Assignmen_t
s

4.* Graphic Design 40 02 Assignment
: s

5. Information Design 120 06 Assignment
s

6. "~ - . Publishing Design 90 06 "| Assignment
) x £ . s

7" Communication Design 200 10 Assignment
) s .

8. Elective Subject. 300 08 ~Assignment
. SR, } S

(*) - Not for Examination.
Total | 960 [ 49 |

The details of the syllébus and nature of the
‘subjects are given as follows:

studio practical assignments in various




Group I: Theory

1. ADVERTISING ART AND IDEAS.

Lectures per Academic Year: 60 Hours. Paper: 80 Marks. Duration: 3 Hours,
Tutorials per Academic Year: 6 ; Term Work: 20 Marks.
Term Work shall consist of at least 06 tutorials covering the given syllabus, duly
performed, completed and graded, carrying a weightage of 20 marks.
Student must gain at least 40% of the total marks allotted for the Term Work of the
acade}nic year, in order make him/her eligible to appear for the examination.
' Media of Communication and their development.
Newspaper. - Magazine. - Print Media.
Performing Arts. - Theatre. - Film. - Television.
Electronic Media. -
Media contents - Classification - Readership / Viewership - Society - Audience
Survey - Comparison.
How Communication media are also Advertising Media.
2. Cory WRITING.

Lectures per Academic Year: 30 Hours. Paper: Not for Examination
_ Tutorials per Academic Year: 02 _ ;

. Term Work: Term Work shall consist of at least 02 tutorials covering the given syllabus,

duly performed, completed and graded.

‘Student must gain at least 40% of the total marks allotted for the Term Work of the

-academic year, in order make him/her eligible to appear for the examination.
Types of Headline - Declarative - Interrogative - Testimonial - News- Curiosity -
Emotional - Humorous etc. Types of Copy - Use of Product Service - Information
- Its Marketing Report - Special Target Audience for making Copy effective.

Group II: Practical
3. DRAWING.

Studio Practicals per Academic Year: 120 Hours. k
Paper: 80 Marks. Duration: 10 Hours.
Assignments per Academic Year: 12 - Term Work: 20 Marks.
Term Work shall consist of at least 12 assignments covering the given syllabus, duly
performed, completed and graded, carrying a weightage of 20 marks.
Student must gain at least 40% of the total marks allotted for the Térm Work of the
_academic year, in order make him/her eligible to appear for the examination.

The Focus: Drawing from life in colour - Rendering of human figure - in action - in
O - situation - in various location - Creating atmosphere - Application of Illustration
for different types of Communication media. Exploration of various techniques.”

4. GRAPHIC DESIGN.

Studio Practicals per Academic Year: 40 Hours.
Paper: Not for examination.
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Assngnments per Academic Year: 02

Term Werk: Term Work shall consist of at least 02 assxgnments covering the glven
syllabus, duly performed, comp'=ted and graded.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order make him/her eligible to appear' for the examination.

The focus: The assignments should be designed to encourage conceptual tlunkmg
and problem solving in context to design development.
The nature and scope for Graphic Desxgn in the social commumcatxon for specific
masses today.
Use of colour. Symbolic - Visibility aspect of colour.
Generating set of symbols for various purposes.
Corporate identity. Colour coding.
Application possibilities - in various sizes - on various surfaces - for various
" purposes - at various locations. 3D possibilities must be attempted
= Environmental graphics.

Y
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5. INFORMATION DESIGN.

Studio Practicals per Academic Year: 120 Hours.

Paper: 80 Marks. . Duration: 10 Hours.

Assignments per Academic Year: 06 : Term Work: 20 Marks.

Term Work shall consist of at least 06 assignments covering the given syllabus, duly

performed completed and graded, carrying a weightage of 20 marks.

Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order make him/her eligible to appear for the examination.

The focus: ‘Information has an important role to play in every segment of the society.
Hence it needs to be imparted in the funictional and aesthetically appealing manner
for better communication. Today in the world of Information technology,
designed information has gained a vital importance. With multitude of media
possibility, today Print, Video (Film and Television) and Computers are the thrust
areas which contribute to the mainstream of ‘Information design’.
What is Information Design in the era of new technology? -
Systematic approach to design information - Content - content planmng -
hierarchical sequence. A :
Information channels and their role in Communication.
Media related/speclﬁc Design principles employed in information design.
Folders - Brochures, Manuals (Instruction/Installation/Operation), Forms,
Calendars, Timelines, TV graphics - Channel identifiers, Web Media (Banners
- Buttons etc.) should be encouragcd and they should be submitted as hard copy on
paper

_UU
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6. PUBLISHING DESIGN.

Studio Practicals per Academic Year: 90 Hours
Paper 80 Marks. A Duration: 10 Hours.
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Assignments per Academit Year: 06 Term Work: 20 Marks. -

Term Work shall consist of at least 06 assignments covering the given syllabus, duly

- performed, completed and graded, carrying a weightage of 20 marks. ;

' Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order make him/her eligible to appear for the examination.

The focus: The subject is aimed at developing design skills to explore various design
strategies to design Books, Periodicals, Reports etc. Understanding of grid system,
laying out the components, organising the visual balance between images and text,
sensitivity towards typography are the key fagtors of this subject.
Composing Text and adding Images in order to create a good looking page.
Alignments - Drop letters. : A
Various Column layouts. Grid System. Balance of Image and Text on a pa'l'ge.
Various parts of a Book. ; ;
Types of Books - Education - Leisure Reading - Comics - Utility stationary
—O y (Diary, Schedules etc.) - Corporate Media Publications (Annual Report, House
Magazines, In-flight Magazines etc.)
= Designing - Page - Book jackets - Book - Bookmarks.
= Designing - Masthead for Newspaper/Magazine - Slugs - Column heads.

7. COMMUNICATION DESIGN. : 5

Studio Practicals per Academic Year: 200 Hburs.

Paper: 80 Marks. ; Duration: 10 Hours.
@ Assignments per Academic Year: 10 - Term Work: 20 Marks.
: ~"Term Work shall consist of at least 10 assignments covering the given syllabus, duly -
performed, completed and graded, carrying a weightage of 20 marks.
Student must gain at least 40% of the total marka ailotted for the Term Work of the
~ academic year, in order make him/her eligible to’ appear for the examination.

The focus: Communication in print media. Principles of persuasive communication -
Exposure of various media to consumer - Characteristics of various media in
terms of its size, design,. visibility, duration, placement, modern reproduction

L &) : " techniques etc._

3 = Products: Daily consumer - Consumer durable. Service: Commercial - Non
Commercial. Idea (Public Welfare): National - International.
=> Assignments should take support from the information on the subject generated by
. students through Market research. Student should be encouraged to create
‘Advertising Brief. : «
= Media to be covered: Press - Magazine - Direct Mailer/Mail Order - Show card -
) Poster (close-viewing and long range) - Hoarding - POP - Mobile - Counter _
Q Display - Window Display - Innovative Media - Promotional Media (Gift Articles,
Gift Voucher/Coupons etc.) - Campaign Planning. : '
Preparation of Story Board for a Television Commercial (TVC).
Understanding of Electronic media. : :
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8. ELECTIVE SUBJECTS.

Studio Practicals per Academic Year: 300 Hours. :

Paper: 80 Marks. Duration: 10 Hours.

Assignments per Academic Year: 08 ; Term Work: 20 Marks.
" Term Work shall consist of at least 08 assignments covering the given syllabus, duly

performed, completed and graded, carrying a weightage of 20 marks.

Student must gain at least 40% of the total marks allotted for the Term Work of the

academic year, in order make him/her eligible to appear for the examination.

The focus: A practical oriented training programme for various graphic design areas,
which would culminate into an elective.subject for a student, appearing for Applied
Art Degree, is part of this course, With stress upon the practical knowledge of basic
fundamentals of these Elective subjects should be offered in the course.

The list of Elective subjects and portions to be covered under each one:

a. LETTERING AND TYPOGRAPHY.

TYPOGRAPHY _ :

Type Construction - Expressive Words - Logos - Application of Typographic Design

for Magazine, packaging, calendar, book jackets, brochures etc. Use of computer as a

tool for typography. Desktop publishing - introduction to DTP softwares. s

CALLIGRAPHY : :

Formal and informal - Experimenting with Calligraphic tools, surfaces and materials -
. Calligraphic styles - Application. :

b. ILLUSTRATION.

Drawing from life with specific - action - expressions - media purpose. Application of
Indoor and outdoor studies. Using your own sketchbook as your reference book.
Study.of different age groups - Male/Female - Children - people displaying specific
facial expressions and hand gestures. Animals, Birds, Buildings etc. - Introduction to
various mediums - Stylisation - Exploration of reproduction techniques - materials -
tools. ' : _ ! :
Typeé of Tllustration. (Editorial, Fashion, Advertising, Comic Book, Architecture etc.)
Animation. Types of Animation - Cell Animation (2D) - 3D Animation. Claymation.
Story Board. :

Lectures should be accompanied by a show of an animation films.

Visits to Animation studios.

¢. PHOTOGRAPHY.

Revision of Photography - Study of different types of cameras and lenses -

Different types of films - Types of lighting for various purpose - Portrait - Still life
- Table top - Darkroom planning and equipments - Enlarging - Copying - Creative
Photographic techniques - Use of exposure meters - Advanced lighting - Flash
Photography - Umbrella and Soit.

d. COMPUTER GRAPHICS.
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Introduction to image construction - image processing - photography processing -
digital illustration - typography - Word processors - DTP - Introduction to Web
Designing - 3-dimensional modelling programme.

e. EXHIBITION-DISPLAY DESIGN AND STAGE CRAFT.

Window display as an effective ‘Point of Purchase’ advertlsmg medium - its objective
and function.

Stage craft as an effective communication medium - its objective and function.
Method of drawing - Orthographlc projection - perspective rendering of model
making - Understanding of various display and architectural material with its basic
physical, functional, aesthetically appealing, chemical, mechamcal and biological
properties.

Assignments should cover 2D drawings (conceptual - free hand perspective and
working - plan - elevations - one/two/three point perspective drawings etc.) and model

g o5 making.
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Final Year B.F.A. (Applied Art)
Fmal Year Examination in the branch of Apphed Art.

’Phe FINAL YEAR Examination leading to the Degree of Bachelor of Fine Arts
wﬂl be conducted by the University of Mumbai and no candidate will be admitted to
FINAL YEAR examination unless he has kept two terms in the college of art, affiliated to
the University, subsequent to his Term Work assessment of Third Year B.F.A. leading to
the degree of Bachelor of Fine Arts and unless he produces from the principal of the
college of art a certificate:

a. of having completed the minimum amount of units m theory and practicals as
prescribed in the syllabus.

b. of having attended, in each term, at least three fourth (i.e. 75%) of the total number of
lectures in theory and at least three fourth (i.e. 75%) of the total of the periods
devoted to studio practice. :

c. of having submitted at least three fourth (i.e. 75%) of the total number of tutorials and
lgxdlo practicals conducted during that academic year.

%‘ tandidate who has passed in all the subjects of the Third Year Class work
Assessment leading to the Degree of Bachelor of Fine Arts in the branch of Applied Art
in accordance with

RA46 léxceptmg in the subjects of Hlstory of Visual Communication and Advertising

Arts and Ideas under Group I will be allowed to keep terms and appear for the Second
Year Examination for the Degree of Bachelor of Fine Arts in Applied Art branch. After
keeping two terms provided that he has obtained 50% or more marks in the aggregate of.
the subjects of Group II in which he has passed, but will not be declared to have passed
Second Year Examination for the Degree. of Bachelor of Fine Arts in the branch of
Applied Art unless he has passed in the remaining subject/subjects of the First Year
Examination in accordance with the Rule.

For the purpose of deciding whether a candidate has passed the examination in the
manner aforesaid, the marks obtained by the Group I at the Third Year Examination shall
be carried over.

Students appearing for the Final Year Examination leading to the Degree of Bachelor of
Fine Arts in the branch of Applied Art are permitted at their option, to answer Theory
papers in English, Marathi or Hindi. However, technical theory for subsidiary Sub_]ects
and electives are to be wntten in English only

Examination:

R. A g 6S” The examination will be conducted by Umver51ty of Mumbai at the end of
. the academic year of FINAL YEAR B.F.A. (Applied Art). It must be noted
that a student will be permitted to appear for the examination of FINAL
YEAR B.F.A. (Applied Art) under the following conditions:

i. That a student must attend, in each term, at least three fourth (i.e. 75%) of the total
number of lectures in theory and at least three fourth (i.e.. 75%) of the total periods
“devoted to studio practlce
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ii. That a student must submit the three-fourth (i.6.75%) of the total number of
Theory - tutorials and Practical - assignments, in each group and in each subject,
conducted in the academic year. _

iii. That a student must gain minimum of the 40% of total marks allotted for in theory
- tutorials and practical - assignments in each subject of each group, in the term
work.

'Sclieme Chart of Final Year Examination' in the branch of Applied Art.
Candidates will be examined in theory and Practical Subjects as indicated in the

following table:
Final Year B.F.A. (Applied Art) Examination Scheme
% ) (Examination to be conducted by the University of Mumbai) =
Sr. No. Subject Duration Marksin | Marksin | Total | ¢/,
- (Hours) Term Work | Examination | Marks >
: Groug I: Theory ' S
3 i Advertising Art and Ideas 28 20 ' 80 100 . S
2.A Dissertation / - - ' e LT
Project Report : :
2B Viva-Voce - - 40 40 |G L)
4 : ~ Group II: Practical
v Information / Publishing | 25 20 80 | 100
Design : y
4. Communication Design 25 20 - 80 100
S Elective Spbject £-25 20 80 100
: Total Marks , 80 420 500

- . Standard for Passing the Examination
Q RAH46¢

" To pass the examination a candidate must obtain:

e atleast 40% of the full marks in (a) the Internal Assessment (Term Work) and
(b) the theory papers, separately, prescribed for each subject in Group I
~ (Theory) and - it ‘
f » atleast 40% of the full marks in (a) the Internal Assessment (Term Work) and
(b) the practicals, separately prescribed for each subject in Group II (Practical)
Q and a minimum of 40% marks on the aggregate of Group II (Practical).

Those of the successful candidates who have obtained 50% of the total marks, in
Group I and Group II taken together at one and same sitting, shall be placed in
Second Class.

Those of the successful candidates who have obtained 60% of the total marks, in
Group I and Group II taken together at one and same sitting, shall be placed in
First Class. ) ‘ :
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’Qvﬁm 40 _Qﬂ.lgn be exempted from appearing in that subject or subjects at a subsequent

-Syllabus for Final Year BFA (Applied Art) |
- Scheme Chart of Teaching Progfamme of Final Year B.F.A. Applied

. pumber of hours during the academic year of Final Year BFA (Applied Art).

Caadidate who has obtained 50% of the total marks in Group I, may at his ..

—~ amination and will be declared to have passed that whole examination when, he
has passed in the remaining subject/s of the examination; in accordance with
Rules. :

" A candidate who has passedsin all the subjects of Group II and who has obtained
50% of the total number of marks on the aggregate in Group II, may at his option
be exempted from appearing in that Group at a subsequent examination and will
be declared to have passed whole examination, when he has passed in the
remaining subject/s of the examination; in accordance with Rules.

Candidate passing in the examination in this manner will not be eligible for a
class or prize or a scholarship to be awarded at the examination.

<

Art.

The following number of tutorials/assignments are to be conducted in the specified

* Final Year B.F.A. (Applied Art) Teaching (Class Work)

Pattern . i
‘Sr. No.- Subject . Duration Number of minimum
‘ _(Hours) Tutorials/Assignments
Group I: Theo ‘ :
1. Advertising Art and 60 06 Tutorials
; Ideas ' :
2.A Dissertation / : 40 01 Tutorials
: Project Report
3% | Copy Writing 30 . 03 Tutorials
Group II: Practical :
& Basic Studies :
R Information/ : 240 ; 08 Assignme
Publishing Design - nts
5. | Communication Design 300 12 Assignmi
Sau 2 : nts
6. . Elective Subject 300 08 Assignmi
: : nts.
(*) - Not for Examination. T
Total : 960 38 |
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The details of the syllabus and nature of the studio practical assignments in vanous
subjects are given as follows:

Group I: Theory

1. ADVERTISING ART AND IDEAS.

Lectures per Academic Year: 60 Hours. Paper: 80 Marks. Duration: 3 Hours.
Tutonals per Academic Year: 06 Term Work: 20 Marks.
Work shall consist of at least 06 tutorials covering the given syllabus, duly
ormed, completed and graded, carrying a weightage of 20 marks.
Student must gain at least 40% of the total marks allotted for the Term Work of the
! academic year, in order make him/her eligible to appear for the examination.

Topics: Advertising - Mass Commumcatlon Public Relation Advertising. -

: Impact of Global competition. - Present Indian economic condition. - Indian

0 culture and Advertising. - Commercialisation of culture. - Market Power - Tricks

% and Techniques.Social benefits of present advertising. - Global environments and
business. - Product development for global market. - International distribution
channels. - World wide web (www) As marketing tool. - Principles of Internet
marketing. - E-marketing techniques.Impact of modernisation in: specmhsed
market. - Problems and solutlons of competition.

Above topics 'will require some books in view of facts to be elaborated, for
practical participation for professional education.

@ -2A DISSERTATION OR PROJECT REPORT.
Lectures per Academic Year: 40 Hours. -
Paper: 60 Marks. (To be submitted at the time of exammatxon in the given format.)
Tutorlals per Academic Year: 01

2A i: DISSERTATION.

The subject for Dissertation should be related to any topic from the area of
Communication Design which has been selected by a student. The dissertation
@ should be approximately of 3000 words in English/Hindi/Marathi, legibly hand-

i written or typed on A4 size (Vertical) white papers and suitably bound. The
Dissertation will be assessed by the panel of examiners appointed by the
university. Though references and illustrations from elsewhere may be used, the
student must take his/her original contribution in terms.of thought and hypothesis. -

“The dissertation would be illustrated fully with good and bad references from
actual, existing printed and published material, wherever necessary. Bad examples
and its criticism would illustrate the negative aspect of hypothesis.

The subject matter can be d1v1ded as follows: -
Introduction

The Hypothesis

Examples to illustrate the hypothe31s
References to support the hypothesis
Discussion

Conclusion

SN L
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Every candidate will have to submit the Synopsis of his proposed Dissertation, in ¢
the first week of January, to the Class-in-Charge or Head of the :
Department/Institute. The synopsis should be in 400 words and elaborate enough

to give clear outline of the subject development along with suitable visual

examples. The Class-in-Charge or Head of the Department/Institute should .

approve and sign the content of the synopsis, with comments, if any; and return

the same to the concerned student for further development. Every candidate is
expected to submit the signed synopsis to panel of the examiners at the time of
Viva-Voce. N !

Every candidate will have to submit the Dissertation to the examination
authorities, through the head of the institution to which he/she belongs. The
Dissertationi must reach the examination authorities at least 15 days before the
commencement date of the examination.

' 2A ii: PROJECT REPORT.

The subject for Project Report should be related to the Subject/T opic/Client which
has been selected and the Elective selected by the student. The Project Report

- would be approximately of 3000 words in English/Hind/Marathi, legibly hand-
written or typed on A4 size (Vertical) white papers and suitably bound. The
Project Report will be assessed by the panel of examiners appointed by the
university. Though references, case histories and illustrations from existing print
advertising, for the competitive analysis my be used, the student must take his/her
original contribution in terms of thought and approach towards the visual solution.

The Project Report would be illustrated fuily with good and bad references and
case histories from actual, existing printed and published material, wherever =

necessary.

The subject matter can be divided as follows:

1. Introduction/Background :

Selection criteria for the subject

Present Scenario of the Consumer

Existing Problem c
Study of Competitive products/services, comparative analysis.
Redefining the Problem

Proposed Visual Solution -

Future Plan

Every candidate will have to submit the Synopsis of his proposed Project Report,
in the first week of January, to the Class-in-Charge or Head of the
Department/Institute. The synopsis should be in 400 words and elaborate enough
to give clear outline of the subject development along with suitable visual
examples. The Class-in-Charge or Head of the Department/Institute should
approve and sign the content of the synopsis, with comments, if any; and return
‘the same to the concerned candidate for further development. Every candidate is
expected to submit the signed synopsis to panel of the examiners at the time of -
Viva-Vaoce. :
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Every candidate will have to submit the Project Report to the examination
authorities, through the head of the institution to which he/she belongs. The
Project Report must reach the examination authorities at least 15 days before the
commencement date of the examination.

2B VIva-VOCE.

Lectures per Academic Year: None.

Practice / mock Viva-Voce sessions may be conducted.

Paper: 40 Marks. (To be conducted at the time of examination.)
Tutprials per Academic Year: None.

Viva-Voce will be conducted of each Final Year student by a panel of examiners
appointed by the University of Mumbai to assess (I) his/her work done during the
period of his/her specialisation, (ii) his/her faculty of critical assessment of
communication design in general and (iii) his/her- Dlssertatlon/PrOJect Report in
particular.

3. Cory WRITING.

Lectures per Academic Year: 30 Hours. Paper: Not for Examination

Tutorials per Academic Year: 02 .

Term Work: Term Work shall consist of at least 02 tutorials covering the ngen syllabus,
duly performed, completed and graded.

Student must gam at least 40% of the total marks allotted for the Term Work of the

academic year, in order make him/her eligible to appear for the examination.

The Focus: What is copy platform? - Copy writing- as a keying on copy Testmg
methods such as ‘Mail Order Ads’ . The code of Advertising practice - To ensure
the truthfulness and honesty. (To avoid misleading claims)

Standard of public decency - Code of conduct for promotional advertising
Drugs control act. - Copyright act.
General rules of conduct in Advertising. - Advertxsmg Council in India.

- Discussion on case studies - Questions needing answers in the form of Tutorials.
Preparing advertising brief - Writing copy (Text) on given brief of product, writing of"
headlme on given copy. .

-~ Group II: Practical

Students will have to work in both the areas given below and study communication
. problem in detail. In the view of this knowledge student should come out with unique
design solution/s, exp101tmg all appropriate media techmques suitable for the subject.
All the relevant material completed in all respects is requlred to be submitted along
with project work.

4. INFORMATION AND Ptmuknmc DESIGN.

Studio Practicals per Academic Year: 240 Hours. ,
Paper: 80 Marks. - - ; Duration: 25 Hours.
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Assignments per Academic Year: 08 Term Work: 20 Marks.
Term Work shall consist of at least 08 assignments covering the given syllabus, duly
performed, completed and graded, carrying a weightage of 20 marks.’ i
Student must gain at least 40% of the total marks allotted for the Term Work of the
academic year, in order make him/her eligible to appear for the examination.

As Applicable to Publishing Design, Information Design with emphasis on the
principles of graphic design. oot
Students should be encouraged to adopt an analytical and creative approach to the
communication design problems in the following areas. .
Advertising Campaign/Project Work
Students are expected to select any existing client from the following categories.
‘a. Product : Consumer Durable/Daily Consumer.
~'b. Service : Commercial/Non-Commercial
c. Public Welfare : National/International e
1. Publishing Design: Children’s books/Comics. Calendar Design. Utility Stationary
Design. Book Design. Newspaper/Specific Interest Magazine Design.

"2 Information Design: Educational Kits, Timetables, Menu Cards, Manuals,
Activity books, Invitation Cards, Informative charts/booklets and directional
maps. ‘

Students at their option may include Graphic Design areas to support a project:
Corporate Identity programme. Environmental Graphics. Signage system.

5. COMMUNICATION DESIGN.

Studio Practicals per Academic Year: 300 Hours.

Paper: 80 Marks. - ; Duration: 25 Hours.
Assignments per Academic Year: 12 &= Term Work: 20 Marks.
Term Work shall consist of at least 12 assignments covering the given syllabus, duly
performed, completed and graded, carrying a weightage of 20 marks.

Student must gain at least 40% of the total ‘marks allotted for the Term Work of the
academic year, in order make him/her eligible to appear for the examination.

Advertising Campaign/Project Work :

‘Students are expected to select any existing client from the following categories.

a. Product: Consumer Durable/Daily Consumer.

b. Service : Commercial/Non-Commercial

‘c. Public Welfare : National/International .

After selecting the client, student should make the market study, find out the USPs,

~ decide the advertising objectives and prepare the copy platform. On the basis of -

this study, plan and execute the campaign, either for advertising or any
promotional client.This campaign should consist of minimum 6 media and total
10 assignments during " e

the academic year.

. 6. ELECTIVE SUBJECTS.

Studio Practicals per Academic Year: 300 Hours.
Paper: 80 Marks. ' Duration: 25 Hours.
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Assignments per Academic Year: 08 ' ~ Term Work: 20 Marks.
Term Work shall consist of at least 08 assignments covering the given syllabus, duly.
performed, eompleted and graded, carrying a weightage of 20 marks.

Student must gam at least 40% of the total marks allotted for the Term Work of the
academic year, in order make him/her eligible to appear for the examination.

Aklg with the Elective Project, each student has to submit a written document i.e.
‘Project Report (Elective)’ on the Topic/Subject/Area selected by him/her in 1500 words
in English. This document should incorporate suitable and essential visual material to
the design solution.
is Report should be submitted to the concerned elective teacher, who is expected to
evaluate it and the marks be added in the statement of the internal class assessment of an
individual stud

a. LETTERING AND TYPOGRAPHY.

Expressing different thoughts and texts in Calligraphic way - Experimenting with
calligraphy for applieaﬁons in communication design - A communication design
project exploring various media and communication de31g11 areas - Type designing for
specific purpose.

b. ILLUSTRATION.

Selection of specific area for illustration like Advertising, Editorial, Publishing,

Fashion, Animation, Comic Strips etc. Students are expected to maintain a
sketchbook and submit the same at the time of viva-voce.

c. PHOTOGRAPHY.

Study of big format camera and its use - Advanced lighting for Table-Top and Model
photography - Product photography - Advanced Creative photography (tone
separation, multi-exposing, multi-printing) Colour printing, Preparmg slides,
Translides, Feature articles, on theme in Colour/B/W with minimum 12 pictures -

Visit to modem photographic studios - Technology and its mﬂuence on photography -
Outdoor studies.

Besides the regular classwork

d. COMPUTER GRAPHICS.
Digital Animation Design.
Image construction - integration of different components (image, text and sound) for

producing digital animation.
Interactive Multimedia Design.

" An introduction to one of the latest communication channels, which makes intensive
. use of software technology to combine photography, video sound, computer graphics
3 and text.
e. EXHIBITION-DISPLAY DESIGN AND STAGE CRAFT.
Exhibition, display and Stage Craft as an effective sales promotional advertlsmg
medium - Study of types of Exhibition/Stage performances - National - International -

Indoor - Outdoor - Pennanept Temporary - Regional - Mobile. Design concept - Use '
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Blbllography

It may noted that the books recommended here may not be percelved as text books but
reference books on the subject. Referring these books are strongly recommended as
mandatory and complimentary reading for the entire course of B.F.A. (Applied Art)
because the curriculum expects and requires lot of references from the sources quoted
here.

" Year: First Year B.F.A. (Apphed Art) to Final Year B.F.A. (Apphed Art)

Group I: Theory.

Subject: Advertising Art and Ideas. .

ADVERTISING ART & IDEAS - By Dr. G. M. Rege.

INTERNATIONAL MARKETING - Irwin McGraw Hill - By Ph111p R. Cateora & John L.
Graham.

" HANDBOOK OF GLOBAL MARKETING - Infinity Books 2000 - By D. Lamont.

CONTEMPORARY ADVERTISING - Irwin 1994 - By William Arens & Courtland L Bovee.
STRATEGIES AND MODELS FOR BUSINESS TO BUSINESS TRADING - John Willy and Sons 99.
ELECTRONIC COMMERCE - By Paul Timmers.

INTERNET MARKETING - Financial Times - Prentice Hall - By Dave Chattey, Rlchard

~ Mayer, Kevin Johnston, and Fiona Ellis Chadwick.

ADVERTISING AND POPULAR CULTURE - Sage Publication 1996 - By Jib Fowles.
GETTING YOUR MESSAGE ACROSS THE WORLD WIDE WEB - By Neil Barret.

Subject: History of Visual Communication.
HISTORY OF VISUAL COMMUNICATION By Dr. G. M Rege

Group II: Practical.

Subject: Practical Subjects.

Periodicals: :

ARCHIVE. ADVERTISING AND MARKETING. BETTER
PHOTOGRAPHY.

COMMUNICATION ARTS EpricA (EURIOPEAN ADVERTISING)  INSIDE OUTSIDE.
MARG. NATIONAL GEOGRAPHIC, U&Lc.
NovUM. INDUSTRIAL DESIGN. _ DiaIr.

INDIAN PHOTOGRAPHY e

Annuals: . Sk, :
ARTDIRECTOR’S ANNUAL  ANNUAL OF ADVERTISING IN JAPAN ONE SHOW
GRAPHIS ANNUAL. GRAPHIS POSTER - GRAPHIS
PHOTOGRAPHY ' ; ;

MODERN PUBLICITY PACKAGING DESIGN. GRAPHIS PACKAGING
SOCIETY OF ILLUSTRATOR ART DIRECTOR’S INDEX TO ILLUSTRATION

J.C.A. ANNUAL EUROPEAN ILLUSTRATORS . . GRAPHIS DESIGN
LETTERHEADS EpICA (EURIOPEAN ADVERTISING ANNUAL)

AMERICAN SHOWCASE




i1 - CREATIVE VISUAL THINKING PROCESS VISUAL ’ CRrosSS CULTURAL ¢
v 1 - DESIGN o '
& CREATIVITY ENCYCLOPAEDIA OF VISUAL ART.  ENCYCLOPAEDIA OF "
CRAFT. ‘ i :
; { »
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